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Seasonal Topics
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SEASONAL | oo
TOPICS

Struggling with creating informative and timely
communications? Here are suggested seasonal
topics. Creating content around these themes
will lead to higher engagement with your
audience due to their timeliness!

No time to create your own content?
No problem, check out our suggested ready-to-
go campaigns on Page 4.

Long-Term Care Planning Month
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Cold to Gold Framework

Achieve better results With a The Cold to Gold Framework is our
proven strategy to help you take your

prospects and turn them into clients.
The campaigns in this Marketing Mix

fit into various positions within the

framework to help you create a
robust marketing experience for
your clients and prospects.

(dd 1

Match up the icons below to the
campaigns within the mix!

Get Noticed —p Start Conversations °
=]
Bold, unique, and strategically Action-focused content E
designed content grabs attention starts new conversation and E
generates meeting requests
Earn Contacts Win Clients
Compelling and relevant offers Your personal sales
result in email subscribers process runs here
(7]
P B
000 3
™ =
Build Credibility — Deepen Relationships
Educational nurturing Ongoing meaningful outreach
sequences turn email ensures that clients feel
subscribers into warm leads appreciated and prompts sharing
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Recommended Campaigns

Register here

bl

Get
Noticed

Earn
Contacts
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Start
: Conversations

Win
: Clients

*®° peepen
o : Relationships

Disclaimer: Content availability on enterprise platforms is dependent on enterprise approval.

CAMPAIGNS

the month

(3 2024 FINANCIAL UPDATE

QUARTERLY FINANCIAL UPDATE

Q3 2024 Financial Update
Quarterly Financial Update

Election Stress Test
Personal Connection Video

51 Q@ 20

Timely Emails
Launch as soon as possible

With such robust content to sift through every month, we'd like to give you our top picks.
You can launch these on your own or with us in a Launch It! Marketing Mix Session.

B

Inflation Lesson
Visual Insights Newsletter

-
9%

BEYOND FOMO: INVESTING

FOR THE LONG TERM

L CONMNECTION VIDED

PCV Beyond FOMO: Investing
for the Long Term
Personal Connection Video

& @ Q@ R
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https://zoom.us/webinar/register/WN_wbyuqY8QQIaPtdZ1E7rPVw#/registration

Essentials

Let’s start with the

ESSENTIALS

Set yourself up for success by making sure you've launched these campaigns.
Consider these campaigns your bread and butter when it comes to your marketing.

90-day New Website 8-Week Prospect Nurturing
Client Onboarding Opt-in Form Campaign [with or without video)

| , e Join my insider’s list!

e bl SuBMIT

(omingy Soom

You won't want to miss these dropping in the following weeks.

2024 Medicare CFP@® Client Bill of Rights Social Security Reassuring Perspective EOY Hidden Tax
Annual Enroliment Prospect Engagement Lead Generation Campaign  on Market Corrections Opportunities
Lead Generation Campaign Campaign Personal Connection Video  Lead Generation Campaign
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- Additional Marketing Ideas

Marketing doesn’t start and end

with automation. Personal posts

are still critical to building those
[ ] connections.

dem Fill in the blanks to help you get started with a social media post. Post alongside
a picture of your office, a selfie of you in your favorite spot, or an image that
invokes inspiration [think sunset, beach, etc.)

Social Media Prompt of the Month:

Post this on World Mental Health Day - October 10
Mental health and financial health are deeply connected. On #WorldMentalHealthDay, we encourage everyone to take
care of both. A small step towards organizing your finances can ease stress and create peace of mind. Take care of
yourself today and every day.

Post this on Boss’s Day - October 16

Happy Boss's Day! I'mreflecting on the incredible impact one of my
former bosses had on my growth, both personally and professionally.
[Tag your former boss]'s leadership taught me the importance of [list
values). Today, as a [founder/leader of my firm], I strive to carry those
lessons forward. A positive work culture starts with trust and respect,
and I'm committed to building that every day for my employees.

. 0 Post Pairings
Find an accompanying stock image or personal photo to go
along with these social post ideas! Want to level-up? Drop a
video and send a personal message instead.

» |mprove Your Office Day - October 4
« International Dyslexia Day - October 8

« World Mental Health Day - October 10

« Yom Kippur - October 11-12

» Breast Cancer Awareness Day - October 13
o Columbus Day - October 14

» Indigenous Peoples’ Day - October 14

o Boss’'s Day - October 16

Diwali - October 31
Halloween - October 31




- Planning Phase

OCTOBER MARKETING CALENDAR

Beyond FOMO:
Investing for the

Inflation Lessons
VIN
Email 1

Personal Social
Media Post

Personal Social
Media Post VIN

Email 2

Timely Email
(TBD)

Personal Social .+, Inflation Lessons
Media Post = VIN
+ Email 3

Personal Social _-'_ ;. Inflation Lessons
Media Post 2 VIN
it Email 4
(optional)

Q32024
Financial Update
Email 1

Timely Email
(TBD)

Q32024
Financial Update
Email 2

24

Q32024
Financial Update
Social Post Only

Long Term OR
Election Stress

Connection Video
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